Menu of Sponsorship
Opportunities
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For detailed sponsorship packages
with comprehensive benefits or to
discuss new initiatives, please contact
Jeff Turner (6132286899) or

Caroline Hannah (61-5833801)ar
Katie Smeathers (613286737).
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United Way/CentraideQittaveastyearthi ssresoggmzastitirougitout itheeworkidand
carries tremendous valueln fiac¢g dimteenttmaamal, a g liesl| onaamat] weal Lwesticom
company, places United WaysDerraticedia the top tem of tie worlld's most
valuable brandsabdnggnithitsebhcoomppanessasdviitcossdif aacdvid Cloabdd isithyith
a value of $34.7 billion. As a marketing tdot y@mur organization, consider
entering into & ambranding amamgeEmemtor partnershipwitth Whitext
Way/Centraide.

Sponsorship Opportunities

Events

Caring for Others

Community Builder of the Year Awards
Community Campaign Launch

Day of Caring

Major Donors’ Event

Plane Pull

Running Room One Run
Schmoozefest

Seeing is Believing Tour

Sharing Our Strengths Community Conference
SENSational Sunday

Starlight Film Festival

Tea by the Water

Women'’s Leadership Luncheon
Youth Action Day

Visibility Initiatives
363 Coventry Road Suite Sponsorship
Campaign Pledge Cards
Lamp Post Signage Program
Lawn Signs
Leadership Giving Booklet

Loaned Representative Program

At United Way/Centraide, we recognize and appreeidihat no two companies or organizations are aliké.
these opportunities do not suit your business orilamthropic objectives, we would be pleased to mesh
you to customize a package or to develop new amirative partnerships. For detailed sponsorship
packages with comprehensive benefits or to discuew initiatives, please contact Jeff Turner (61822
6899) or Caroline Hannah (613-683-3801) or Katie&hrers (613-228-6737). Note that prices listethis
package are subject to change.



Caring for Others

7

Hicham Adra of CGI speaks with a Grade four
class about the importance of volunteering in
their community.

Karen Keskinen, Manager of Community
Relations at Rogers Ottawa, speaks to a group
of grade four students during a Caring for
Others event.

Caring for Others is an event that teaches approately 1,000
grade four students about community engagement and
volunteering. This city-wide event, organized bygitéd
Way/Centraide Ottawa, is designed to foster thergpf
volunteerism in young children and teach them thelwe of
investing in their community. All four school bods welcome
special guests into their grade four classroom$ie3e guests
often include local media personalities such as Méeping
from CTV Ottawa and Karen Soloman from the A-Chahraes
well as city councilors and Rabbi Bulka. Thesesggialong
with United Way/Centraide staff and volunteers, tlepecial
guests visit classrooms to talk about volunteeriagd the
impact it can have in the community.

Target Audience:

1000+ grade four students, local celebrities, conmity
leaders, United Way/Centraide Staff and volunteers.

Benefits to Sponsors include:

Corporate logo on all English and French workbooks
distributed to students (workbooks sponsored e
Ottawa Citize

Corporate logo on all registration forms sent
electronically to teachers and schools

Opportunities for your staff to participate as Cag for
Others presenters

Visibility on United Way/Centraide website (229,500
page views in 2007.) This website is being re-
vitalized over the course of 2008 and will proviaen
more succinct information about what’'s happening in
our community ... and who’s involved.

Sponsorship Opportunities

Event Sponsor
$3,500 & $5,000




The Community Builder of the Year Awards ceremosy |
one of United Way/Centraide Ottawa’s most celebicte
events. Every May, more than 800 guests will gdihe
honour and recognize those who have helped to ferth
shape our community. The Community Builder of tifear
Awards ceremony celebrates the contributions of skee
exceptional individuals and organizations.

Target Audience:

Benefits to Sponsors include:

Close to 800 guests attend this spectacular event
honour the work of leaders in our community
Government officials, corporate executives,
community leaders and media are in attendance

Sponsorship recognition in a post-event
advertisement in theOttawa Citizerand Ottawa
Business Journal

Reserved table for eight at Community Builder
Awards Dinner ($1,250 value)

Visibility on print materials, on-site banners, and
PowerPoint presentation and program insert
Recognition on United Way/Centraide’s website fqr
Award and Presentation Sponsors (229,500 page
views in 2007). This website is being re-
vitalized over the course of 2008 and will provide
even more succinct information about what'’s

=z

happening in our community ... and who's involvefl.

This event is typically well attended by media

2007 Community Builder Awards ceremony —
Dennis Jackson, District Vice-President of
Scotiabank, and Brian Kilrea, 2007 Community
Builder of the Year Award Recipient.

A-Channel host Karen Soloman, Al Hatton of
United Way Canada, and Hicham Adra of
CGl joined us at the Community Builder
Awards recipient reception.

St Sp@msmiivo available)
%,OOO(each)

Award Sponsorship

$3500

Launch)

Sponsorship Opportunities

Dual-Event Sponsorshipceas and

Community Builder Award Table Sponsor

$1,750
$1.250




Community Campaign Launch (left to
right) Chantal Bernier, Madelaine
Chevalier, Shad Qadri, Gloria Kelly, and
Max Keeping.

The United Way/Centraide 2007campaign
goal is revealed.

The Community Campaign Launch brings together Ottsw/top
business and government leaders, agency represemsmiand
members of the general public to the Ottawa Congr€entre to
celebrate the launch of United Way/Centraide Ottawannual
campaign. Morning activities include a kick-off dmkfast served
by local celebrities, live entertainment and thewiling of our
campaign goal.

Target Audience:

1,500+ individuals from all areas of the community
network, generate spirit and exchange ideas abdng t
campaign at this exciting event

Benefits to Sponsors include:

Opportunity for the Prestige Sponsor to welcome the
audience during the official event program
Sponsorship recognition in a post-event advertisathan
The Ottawa CitizeandOttawa Business Journal
Reserved table for 10 at the event (value $1,000)
Visibility on print materials, and on-site signagas well
as recognition on United Way/Centraide‘s website
Sponsors (229,500 page views in 2007).

This event is typically well attended by media

$15000

S p arsansti p Qpantumitiess

Prestige Spomsar  DuaHEvent Table Sponsor SingeEvent Table Sponsor

(Launch andl CERAS)
$1,750 $1,000




Day of Caring brings together more than 1,200 vodens from
various companies, organizations and government aements
who provide a helping hand at more than 100 ageseiad
community sites in Ottawa. Partnered with Voluntee
Ottawa/Bénévoles Ottawa, United Way/Centraide Ottave
proud to connect volunteers with community agencigsough
this popular event.

Target Audience:

1,200+ volunteers from various public and private
workplaces in and around the National Capital Ragio

United Way/Centraide’s Board of Directors, Campaigr
Cabinet Members, as well as agency representatives

Benefits to Sponsors include:

Corporate logos included on more than 1,200 event
T-shirts, print materials and on-site signage
Speaking opportunity for the Presenting Sponsor
Visibility on United Way/Centraide’s website (229®
page views in 2007)

This event is typically well attended by media

Sponsorship Opportunities

Contact us for moeedetadégs.




The Major Donors’ Event is an opportunity for Unite
Way/Centraide Ottawa to recognize and show appréicia to
those donors who contribute $5,000 or more to their
community. This exclusive event has been in existefor a
number of years and is continually refreshed andised to
heighten its appeal to this specific donor grouphis special
recognition event takes place annually at a keynaigire venue
in the city.

Target Audience:

150+ United Way/Centraide Major Donors are invited
to this exclusive event

Benefits to Sponsors include:

Speaking opportunity in official event program
Visibility on print materials, including invitatiors,
program and on-site signage, as well as recognitan
United Way/Centraide’s website (229,500 page views
2007)

Accenture proudly sponsored the 2007 Major
Donor Event as shown above in the pictures of
the invitation and evensignage.

Spomsarstip Oppontuwmities
Comaat ussf dmmooecdatadlds .




The Starbucks team accompanied by our United Way/
Centraide Ottawa mascot at the 2007 plane pull.

The Plane Pull is a fun competition. Teams compiete
a tug of war with a Federal Express Boeing 72 aiftrc
in a race against the clock. Proceeds from thisnd\are
shared by Project Clear Skies and United
Way/Centraide Ottawa.

This unigue and exclusive opportunity involves 20
teams of 20 employees that will be challenging each
other to pull the plane the fastest. The winningaim’s
name is inscribed on a trophy, which recognizes the
title sponsor.

Target Audience:

Invitations are extended to more than 300
businesses and all 102 federal departments in|
the region

Colleagues, family and friends
Media interest continues to grow for this event
In 2007, we had the following media teams
registered for the competitionCTV, The
OttawaCitizenand theA-Channel

Benefits to Sponsors include:

Sponsomame and logo included in pre-and
post-event advertising ifThe Ottawa Citizen
(479,300 readership)

Sponsomame on the annual trophy for this
event, which is displayed on-site at the airport
On-site sighage on the day of the event

Title Sponsor
$10000

Spomsonsip Oppantumities

Supporting Sponsor Team Sponsor
$5000

$1,000




This Running Room- United Way/Centraide
Ottawa partnership provides one race for United
Way/Centraide workplace campaign races and
walks. Requests for Running Room logistical
support, prize donations and Running Room
registration services are channeled through to
this Running Room/United Way Fun Run/Walk
to maximize the enthusiasm, enjoyment and
fundraising potential. Funds raised support
United Way/Centraide partners, programs and
agencies. United Way/Centraide and Running
Room staff work side by side to deliver a
memorable afternoon of fithess, community spiri
and fundraising.

Target Audience:

United Way/Centraide and GCWCC
workplace campaign participants who
want to host a run/walk during campaign
2008

Invitation extended to all media outlets

Benefits to Sponsors include:

Speaking opportunity on-site at the even
kick-off

Sponsor name and logo presence on for
Running Room newsletter circulation
25,000

Sponsor name and logo presence on 5,0
flyers displayed in th&®unning Roonand
athletic stores across Ottawa

A feature article in theRunning Room
magazine (520,500 readership
nationwide)

Signage at start, half-way and finish lineg

00

Spomsonsthiip Oppontumities

Prestige Sponsor
$5,000




United Way/Centraide Ottawa Schmoozefest is an dven
hosted by the Next Generation Cabinet, philanthrss
between the ages of 20 and 40, whose purposer&de
awareness about United Way/Centraide their involvent
and commitment.

Sponsorship of this event is an excellent way tackea large
group of prominent professionals in our communityd to
associate your organization’s brand with United
Way/Centraide. It also provides your employeeshnatgreat
professional development opportunity.

Target Audience:

Participants are young professionals between the
ages of 20 and 40, from various organizations and
industries

Benefits to Sponsors include:

Sponsor logo on 500 invites/e-invites, event ticket
and evening programs

Recognition at the event by the host during the
official program

Speaking opportunity at the event

Recognition in media advisories

The VIP invitees on the night of Schmoozefest 07.

Spomsonsthiip Oppontumities

Prestige Sponsor
$5,000




Mark Sutcliffe greets guests on the Seeing isvBgli€]
Tour.

The Seeing is Believing Tour has fast become ormiomost
popular initiatives. Approximately 200 people vidinst-hand
the impact of their donations at work in the commity. OC
Transpo buses are filled with a cross-section ofdis and
volunteers taking part in the journey. Passengeésst
community agencies to hear directly from agencyfstnd
clients about the difference United Way/Centraidet@va and
dedicated donors can make in the lives of individsian our
community.

Target Audience:

Approximately 200 donors and volunteers gather on
buses to tour United Way/Centraide funded programs
projects and partnerships across the city

Benefits to Sponsors include:

Speaking role for the Presenting Sponsor in the
morning program

Exclusive sponsorship recognition included in a “‘Bu
Kit” that is handed out to each participant upon
registration

Visibility on print materials and on-site signages avell
as recognition on United Way/Centraide’s website
(229,500 page views in 2007)

This event is typically well attended by media

Participants standing inside the Boys and Girls
Club of Ottawa.

Sponsorship Opportunities

Presenting Sponsor

$3000




The Sharing Our Strengths Community Conference that
provides participants with an opportunity to drawpon and
share the strengths, best practices and capacitptihwa’s
non-profit sector. True to its name, “Sharing Obtrengths”
provides an occasion for further development of pearships,
networking and creative problem-solving. This ev@novides
two days of training for more than 300 participantsith
approximately 70 presenters from the corporate, edtion,
charitable and social services community facilitagj 40
workshops.

Target Audience:

300+ attendees, including government representasgive
school boards, childcare centers, city employe@s-n
profit groups and community agencies

Some participants come from neighbouring
communities such as Kingston, Kemptville, Greely,
Metcalfe, Alcove and Manotick

Benefits to Sponsors include:

Exclusive sponsorship opportunity

Speaking opportunity for the sponsor during the iofél
event program

Visibility on print materials, including registratn kits,
brochure (distribution 2,000) and on-site bannees,
well as recognition on United Way/Centraide Ottawa’
website (229,500 page views in 2007)

Warren McCrea from Blackbaud, our
2007 event sponsor.

Participants at the 2007 Conference

Sponsorship Opportunities

Presenting Sponsor Supporting Sponsor
$500055 $25@2500




Roy Mlaker addresses the crowd at Sensational
Sunday 2007.

SENSational Sunday attracts more than 5,000 petiple
Scotiabank Place, where they skate and rub elboitls w
members of the Ottawa Senators. This event, desigio thank
Leadership Donors (those who donate $1,000 or nzaneually),
combines family entertainment with unforgettable mories,
as children and adults alike snap photos of and getographs
from their favourite Ottawa Senators players.

Target Audience:

6,100 + Leadership Donors
United Way/Centraide Ottawa staff and volunteers,
including Board and Cabinet members

Benefits to Sponsors include:

Speaking opportunities for the Presenting and Pelrio
Sponsors

Reserved on-ice and off-ice tickets for sponsord an
their guests

Visibility on print materials and on-site bannersawvell
as recognition on United Way/Centraide’s website
(229,500 page views in 2007)

Potential media presence

FHFDO00(enhanced benedits)

Sponsorship Opportunities

Presenting Sponsor  Period Sponsos{xiavailable) ChildrersAfeaa

Sponsor

m(each) $2,,O00(one omlly))




Starlight Film Festival is an annual, all-night extdmidnight to
7am) for high school students. The evening igfilivith
movies, games, music and food. The event provédies and
safe environment for teens while raising funds tbe
community through the United Way/Centraide OttawaViore
than 300 youth ages 14-18 gather together to eajogvening
of free movies, unlimited popcorn and pop, freeaate games,
prizes and more.

Target Audience:

300+ youth ages 14-18, United Way/Centraide staff a
volunteers

Benefits to Sponsors include:

Opportunity to hand out promotional material,
giveaways, prizes at the event

Visibility on print materials, including tickets, went
posters and on-site banners as well as recognitan
United Way/Centraide’s website (229,500 page views
2007)




Tea by the Water is designed to recognize United
Way/Centraide Ottawa’s long-term Direct Mail anddpined
Giving donors. The event brings together approxteig 150
loyal donors, staff and guest speakers for an aiven of tea
and goodies by the shores of the Ottawa River.

Karen Soloman (A Channel) and Michael O’'Byrne Target Audience:

(CTV) hosted the 2006 and 2007 Tea by the Watef
celebrating long-term United Way/Centraide - Approximately 150 senior citizens, media personiak
donors andvolunteers. and United Way/Centraide staff and volunteers

Over 700 Direct Mail and Legacy fund donors receine
invitation for the event

Benefits to Sponsors include:

Speaking opportunity for the Presenting Sponsor
Visibility on print materials, on-site signage asivas
recognition on United Way/Centraide’s website
(229,500 page views in 2007)

Guests at the 2007 Tea by the Water

Sponsorship Opportunities

Presenting Sponsor Supporting Sponsor

$2500 $1500




The Women’s Community Leadership Luncheon builds
community capacity by providing leadership developnt
opportunities to women interested in giving back tbeir
community through volunteerism. Hosted by the Wonis
Community Leadership Committee, the luncheon progglan
avenue for women to network with and learn more aibo
participating agencies working in their area of fpdmthropic
interest.

Target Audience:

More than 150 professional women attend this event
each year

Representatives from United Way/Centraide Ottawa
funded programs, projects and partnerships

Benefits to Sponsors include:

Visibility on print materials and on-site banneras well
as recognition on United Way/Centraide’s website
(229,500 page views in 2007)

five reserved tickets for your organization, proiid
excellent professional development opportunities fo
your female employees

Recognition at the event during the host’s official
program

Participants at the Women’s Community
Leadership Luncheon are seated according to
philanthropic and volunteer interests to encourage
networking between potential volunteers and
representatives from agencies working in their
impact area of interest.

Sponsorship Opportunities

Event Sponsorsgix available)

m,,500(each)




Target Audience:

support youth

on-site signage

Youth Action Day, formerly known as Youth Day ofriDg, is a
day-long event designed to engage youth from highosls and
youth groups to volunteer throughout the city. partnership
with Volunteer Ottawa/Bénévoles Ottawa, United
Way/Centraide Ottawa expects more than 800 carimgla
dedicated young people at this annual spring event.

800+ youth (ages 14-18) from schools and youth gsou
across the National Capital Region
Parents, teachers and members of the community wh

Some Benefits to our Sponsors include:

Corporate logo on event t-shirts, print materialac

Opportunity to speak during the official program dn

to distribute marketing collaterals and product sastes
on-site (Gold Sponsor only)
This event is typically well attended by media

p

Gold Sponsor
$ITP00

Sponsorship Opportunities

Silver Sponsor
$5000

Bronze Sponsor

$2500




363 Coventry Road Suite Sponsorship is a uniquk an
exciting opportunity for companies to partner witb/nited
Way/Centraide Ottawa. With 14 conference and maegti
facilities, our headquarters has the capacity tosho
hundreds of meetings each year involving thousanéls
people from all sectors of the community. Our irmal
meeting space is sponsored by generous organizatsm
that we may open our doors to community groups and
funded programs during evening and weekend hours.

Target Audience:

United Way/Centraide regularly hosts business
leaders, government officials and local celebrities
for a variety of Board/Campaign
Cabinet/Community Impact Council meetings
363 Coventry Road location sees close to 10,000
guests per year.

Benefits to Sponsors include:

Designated conference or meeting room carries
interior and exterior signage indicating the
sponsor’s company name, logo and corporate socjal
responsibility messaging

Recognition on United Way/Centraide’s website
(229,500 page views in 2007) and in our Honour
Roll recognition booklet (distribution 1,700)
Sponsor mention on all conference centre print
materials

Sponsorship Opportunities

Suite Sponsorships range from 800 to $1500.
Contact us for more details.




Pledge Cards are donation tools used by United
Way/Centraide Ottawa to make investing in our coramity
convenient for our donors. More than 150,000 pledgrms
are printed each year and distributed to workplacasd our
Direct Mail donors. An exclusive sponsorship oppoiity
exists for 2008.

Target Audience:

150,000 workplace campaign donors

Benefits to Sponsors include:

Corporate logo and recognition on more than 175,000
pledge cards ensuring maximum visibility
Exclusive sponsorship opportunity

Recognition on United Way/Centraide’s website
(229,500 page views in 2007) and in our Honour R@l
recognition booklet (distribution 1700)

The 2007 Campaign Pledge Cards
(shown above) were proudly sponsored
by Tina and Company.

Sponsorship Opportunities

Pledge Form Sponsor
$12000




The Lamp Post Signage Program involves more thah 40
Co-branded Lamp Post Signs, which are strategigal&ced on
busy thoroughfares and at key intersections throwgi the city.
The signage is designed to remind city residentattbur annual
campaign is under way and will be displayed for eppmately
two months across the city.

Target Audience:

Placed strategically in high-traffic areas, LampsP8igns
target the entire Ottawa community

Benefits to Sponsors include:

As a result of strategic placement during our anhua
campaign, Lamp Post Signs are estimated to make
42,031 impressions daily

Opportunity to co-brand with United Way/Centraide
Ottawa, which is placed among the top ten most \atlie
brands in the world (a value of $34.7 billion)

Sponsorship Opprunitiéiss

Campaign Cabinet Package Board Package

Ten signs ovetwogears (Campaign 2@IZ009) 20 signs ovetww §ears(Canmpaigyn
2008/2009)

10% discount on this package 15% discount on this package

$5670::2 = $2835/year (SO kim) $10710+ 2 =%3855lyear ($76 Hidimin)




Consider co-branding with United
Way/Centraide as Osgood Properties did in our
2007 Lawn Signage Campaign. United
Way/Centraide is placed in the top ten of the
world’s most valuable brands, with a value

Chief Bevan, at the Canada Post Launch.

Lawn Signs are designed to remind the people oh@#
that our annual campaign is up and running. United
Way/Centraide Ottawa lawn signs are placed stratedjy
throughout the city with an opportunity for sponsship
visibility and for exclusive sponsorship spanningd
campaigns. The sponsor will receive 1,000 siges the
duration of the two-year term.

Target Audience:

Signs are placed strategically at various campaign
locations and at special events throughout the
community

Benefits to Sponsors include:

Exclusive sponsorship for the duration of the two-
year term ensuring great visibility for our sponsor

Corporate co-branding with United Way/Centraide
on signs throughout the city

Sponsorship Opportunities

$10000 for 1000 signs
(two-year term)




The Leadership Giving Booklet provides United Wagf@raide
Ottawa with the opportunity to recognize those genes
donors who give more than $1,000 to our communityaally.
It also highlights some of the results of the pragrs, projects,
initiatives and partnerships that these donor gifteade
possible. This booklet is considered one of our mprestigious
and sought-after publications.

Target Audience:

Distribution to more than 4,000 leadership donors,
United Way/Centraide’s Board of Directors and our
Campaign Cabinet

The Leadership Giving Booklet is a key element in
leadership presentations throughout the Community
Campaign (100 presentations done in 2007)

Benefits to Sponsors include:
Exclusive Sponsorship of United Way/Centraide’s
Leadership Giving Booklet provides valuable
space on the front and back covers for corporate
social responsibility mandate and recognition.
Shown above is Canada Post, our 2007 sponsor.

Exclusive visibility rights in more than 4,000 Leadhip
Giving Booklets

Full page on inside front and back covers for Legual
Corporate Social Responsibility mandate

Sponsorship Opportunities

Exclusive Sponsorship
$6€,50(




The Loaned Representative Program offers an oppaitiu
for professional development in a unique and extrdioary
business environment. Every fall, seconded empsyfeom
the public and private sectors join forces with Wed
Way/Centraide Ottawa for 16 weeks to help shape our
community and change lives. Loaned Representat{Lés)
help to implement fundraising campaigns in workples,
government departments and agencies across the, city
while creating awareness about and maintaining ity

of our work in the community. Opportunities alsxist for
LRs to become involved with United Way/Centraide in
various capacities throughout the year.

Target Audience:

More than 1,800 workplaces and 106 federal
departments and agencies in the National Capital

United Way/Centraide’s Loaned Representatives Region

in 2007.
Benefits to Sponsors include:

Public and community-wide recognition in the
media, workplaces, publications and at campaign
events

Loaned employee returns to the job newly
motivated and confident, with fresh insights and
ideas

Workplace benefits from your loaned employee’s
enhanced skills, new contacts and better
understanding of our community

How to Get Involve®?

Loan an employee to join the LR team
()3

Provide sponsorship money to enable United Way/aéihe Ottawa to hire someong¢
from the community.




